OLUSOLA AYODEJI EZEKIEL
PRODUCT MANAGER

FINTECH ® PAYMENTS ® E-COMMERCE ® IGAMING

Lagos, Nigeria | +234 901593 4337 | olusola4d0@gmail.com | linkedin.com/in/ayodeji-ezekiel-olusola

PROFESSIONAL SUMMARY

Product Manager with 4+ years of product experience and 10+ years of project and construction management.
Experienced in taking digital products from discovery and problem definition through roadmap planning, MVP
delivery, launch and continuous improvement. Strong exposure to fintech, digital payments, e-commerce and
iGaming, with a practical understanding of how product, engineering, design, operations and business teams work
together. Brings a delivery-led mindset, strong stakeholder management and a customer-first approach to turning
complex problems into clear, usable products.

CORE PRODUCT SKILLS

« Product Strategy & Roadmapping + UX & Customer Journey Thinking

« Product Discovery & User Research » Payments - Wallets « Marketplaces

« MVP Definition & Delivery « API [ Technical Collaboration

* PRDs « User Stories « Acceptance Criteria « Product Analytics & Optimisation

« Feature Prioritization « RICE « MOSCoW « Stakeholder & Cross-functional Leadership
» Agile [ Scrum « Backlog & Sprint Management « Product Operations & Delivery Management

PROFESSIONAL & TECHNICAL TOOLS

Jira « Trello « Miro « Figma « Slack « Confluence « Notion « Canva e

PRODUCT MANAGEMENT EXPERIENCE

PRODUCT MANAGER | SIIQO

Jan 2026 — Present

» Shaped an e-commerce marketplace around customer pain points in trust, payments, fulfilment and seller
experience.

« Defined and prioritised features including vendor storefronts, escrow, pay-on-delivery, e-bidding, live chat,
dispute management and referral/reward mechanisms.

* Created product requirements, user journeys and MVP priorities while balancing customer value, business viability
and implementation effort.

» Worked with product, design, engineering and operations teams to turn customer and business needs into clear
requirements and delivery priorities.

* Used customer feedback and product thinking to identify optimisation opportunities across the marketplace
experience.

LEAD PRODUCT MANAGER I SCRUM MASTER | CANVOY PAYMENT

2023 - Nov 2025

* Led product delivery for a digital utility-payment platform, coordinating discovery, requirements, sprint planning,
delivery and launch readiness.


http://www.linkedin.com/in/ayodeji-ezekiel-olusola

* Defined MVP scope and priorities while working closely with engineering and operations to resolve dependencies
and delivery blockers.

* Supported payment and utility-service integrations, QA, regression testing, production deployment and launch
readiness.
« Translated user and business needs into product requirements, user stories, acceptance criteria and sprint
priorities.
* Introduced clearer product documentation and delivery routines to improve alignment between business and
technical teams.
ASSOCIATE PRODUCT MANAGER | BETBONANZA NIGERIA
2021-2022
* Support product initiatives across sportsbook and gaming, partnering with engineering, design, operations and
business stakeholders from discovery through delivery.
« Translate customer and business needs into clear product requirements, user stories, acceptance criteria and
prioritised backlogs.

* Support roadmap planning and product optimisation with attention to user experience, engagement, retention
and operational performance.

» Balance commercial objectives, customer needs, regulatory considerations and technical constraints when
supporting product decisions.

PRODUCT PORTFOLIO

PRODUCT DOMAIN KEY EXPERIENCE

Siigo E-commerce Marketplace -Escrow « Pay on Delivery « Vendor
Storefronts « E-bidding « Chat -
Disputes « Referrals & Rewards

Canvoy Payment Digital Payments =Utility bill payments « Payment
integrations « MVP delivery « QA -
Deployment readiness

BetBonanza iGaming / Sportsbook -Sportsbook « Gaming « Product
optimisation « Engagement «
Retention « Cross-functional
delivery.

PRODUCT DELIVERY STRENGTHS
DISCOVERY — DEFINITION

Turning ambiguous customer and business problems into clear product opportunities, hypotheses and prioritised
outcomes.

STRATEGY —» ROADMAP

Connecting product goals to a practical Now / Next / Later roadmap and measurable priorities.

DESIGN — DELIVERY

Working with UX/UI and engineering to turn journeys and requirements into usable, buildable experiences.

DELIVERY — LEARNING

Using feedback, analytics and operational signals to improve the product after launch.

INDUSTRY EXPOSURE

FinTech - Digital Payments « E-commerce « iGaming



EDUCATION & PROFESSIONAL DEVELOPMENT

» HND, Construction & Building Technology — Federal Polytechnic, Ado-Ekiti (2017)
« OND, Building Technology & Electrical Engineering — Federal Polytechnic, Ado-Ekiti (2015)
« Product Management Training — Axia Africa, School of Product (2025)



